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Type of Course

Major/Minor

Prerequisites

Objectives of the
Course (Theory)

Objectives of the
Course (Practical)

Delivery Type of the Course

Theory- Lecture, Sixty Lecture including diagnostic and
formative assessments - during lecture hours
Practical- Laboratory work and field visits.

Central Board of Secondary Education or equivalent.

. To Understand the fashion terminology, sources, cycle,
forecasting and factors affecting

« To know about the fashion designers, history of garments,
traditional costumes

- To Develop the understanding of elements of marketing,
and different documents of international trade.

- Develop skill in understanding all stitching techniques.
- Develop expertise in basic and traditional embroidery which

gives creative, decorative and ornamental effect on dress

SEMESTER Il

THEORY

GPM -51T-105- (INTRODUCTION TO FASHION AND MARKETING)

Theory Credit- 4

60 Hours

Max. Marks: 20+80 marks Min. Pass Marks: 8+32 marks

UNIT-I
INTRODUCTION TO FASHION

1. Fashion terminology, sources of fashion,
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2. Factors influencing fashion: Social, Economic, Legal, Technical, Environmental,
Physical, Psychological, Consumer Opinion, Factors Retarding Fashion

3. Fashion forecasting: steps, importance, Impact of digitalization on fashion
forecasting, types

4. Fashion Cycle: Concept, Steps, length of fashion cycle
5. Indian and International fashion designers (five each).

6. Sociological and psychological significance of clothing.

UNIT-1I
TRADITIONAL COSTUMES

1. Study of traditional costumes of various regions of India:Jammu and Kashmir,
Himachal,Punjab,Rajasthan, Haryana, Guijarat,Maharashtra, West
Bengal Assam,Eastern States, Madhya Pradesh, Bihar, Karnataka, Kerala, Tamil Nadu,
Andhra Pradesh.

2. History of costumes of Indian civilization:

e Vedic Period
Maurya Period

Gupta Period

Mughal Period

British Period (Pre independence)
Modern Period (Post Independence)

3. Brief knowledge of world costumes: French, Greek, European

UNIT-III
ELEMENTS OF MARKETING

1.Market : Meaning, Need, Classification of market on the basis of Geography, Time,
Volume of Business, nature of product, consumption, competition, sellers position,
transaction, regulation, characteristics of market.

2. Market survey: Concept, Objectives, and Advantages, market survey templates
Types, Suggestion and Preparation of a market research questionnaire.



3. Elements of cost: Direct, Indirect elements of Material, labor and other expenses.

4. Elementary knowledge of working capital: definition, factors affecting working
capital, importance, types, operating cycle.

5. Sources of finance: Based on time period, Based on ownership and control, Based
on source of generation

UNIT- IV
DOCUMENTS IN FOREIGN TRADE

1. Methods of payment in foreign trade: Concept, Methods: Open account,
Consignment, Cash-in-Advance, letter of credit, Bank collection with their pros and cons

2. Bill of Exchange in export business: Concept, characteristics, Types:
Documentary bill of exchange, Demand bill, Usance bill, Inland bills, Clean bill, Foreign
bills, Accommodation bill, Supply bills, Fictiious Bill, Hundis, Advantages,
Disadvantages, Format,

3..Insurance: Concept, Working, Benefits, types: Life insurance, Term Life Insurance,
Health insurance, Automobile Insurance, Education Insurance, Home insurance,
Unit-Linked Insurance Plans, Endowment Plans, Retirement insurance, Whole Life

Insurance, Insurance Plans for Children, Insurance Components, Key Features of
Insurance, Tax Benefits of Insurance

4. Letter of credit: Definition, Characteristics, Contents, Types

PRACTICAL
SEMESTER - Il

Practical Credit -2 30 Practical (2 hours each)

GPM- 5IP-105- (CLOTHING CONSTRUCTION)

1. Pattern making:
i) Adult and Child’s basic block and sleeve block.

i) Sleeve Variations: Slash and Spread method-Puff, Bell, Lego mutton, Bishops
sleeves. ’
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iii). Sleeve bodice Combination: Magyar, Raglan, Dolman sleeves.
iv) Different types of collars.

v.) Different types of yokes.

2. Stitching of each sleeve, collar, and yokes on the bodice block.

3. Fashion designing (5 each) on sheet: baby frocks, A-line frocks, Rompers, Sun suits,
Skirts and Tops, Shirts with Shorts.

Scheme of Examination —

- Total Marks: 50 marks

» Major: 20 marks

» Minor - I: 10 marks

» Minor - lI: 10 marks

« Internal and Record - 10 marks

Learning Outcome of the Course —

After studying the subject, the student will possess the basic knowledgeHistory of
costumes, Different types of Indian and international costumes, Elements of marketing
and documents used in marketing.

Suggested books and reference including links to e-resources —

Business organization- sahitya bhawan publication

Vyavsayik sangathan evam prabandhan- Bhushan Agarwal sultan Chandra and
Company

Vyavsayik sangathan- Naulakha

Bharat ki paramparagat kashidakari -Shrimati Santosh bhartiya.
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